
October 2017

From Tokenism to 
True Representation: 
Lessons From LGBTQ 
Healthcare Marketing 



2

Introductions

Lauren Locke
Grindr

Ed Hunt
Digitas Health

Ben Kozub
Gilead Sciences

Tom Whitman
ION Marketing Group



33

Session 
Overview 

› What ‘good’ looks like at present in LGBTQ representation in 

marketing

› Examples of representative marketing from healthcare

› How we can work toward being more representative in 

LGBTQ marketing, in and out of healthcare



What does ‘good’ look like 
right now?
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What makes LGBTQ healthcare marketing different?

LGBTQ

Marketing

Focus on community 

and identity

Healthcare

Marketing

Focus on 

health needs and 

behaviors



Case Study #1

Gilead Sciences and 
HIV Prevention



HS Video



What is healthysexual?

Sex is important to you. So is your health.

That’s what it means to be Healthysexual.

Being Healthysexual is all about taking charge of your sexual health. It’s 

about getting informed, communicating, and choosing the right protection 

so you can be yourself. Whatever you’re into.

• Knowing prevention options, including medications like PrEP & PEP

• Getting tested & knowing status

• Talking to partners and doctors about sexual health and prevention

• Understanding the importance of sexual networks
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Back then, the only one that was really 

talked about was AIDS and HIV, and we 

only talked about it through school, but 

when we’re talking about it in school, 

male-on-male sex or it being transferred 

like that wasn’t talked about just because it 

(gay sex) wasn’t supposed to be going on.

JEFF, 16 Y/O GAY MALE

“

”













End



Case Study #2

Grindr + 
Mental Healthcare 
in the Middle East



20



Q&A



What do we mean by true 
LGBTQ representation in 
marketing? 



How do we get there?



What does the future look 
like 
for LGBTQ marketing, 
in and out of healthcare?



Thank you


