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Today we want to share with you our journey of LGBTQ advocacy, how our Pride BRG has played alarge partin
supporting and driving that journey, and how that advocacy has impacted our Marketing Strategy.
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Our Purpose and Vision

“We recognize that diversity and inclusion is a catalyst that fuels our
growth and helps us achieve our purpose:

We help people secure their future and protect the ones they love.”

- Roger Crandall, Chairman, President and CEO
Massachusetts Mutual Life Insurance Company (MassMutual)

Our Vision: To provide financial well-being for all Americans.



MassMutual’s Journey of LGBTQ
Advocacy

A historical timeline highlighting
MassMutual’s ongoing commitment
to the LGBTQ community



Our Support Through the Years...
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MassMutual promotes inclusive employee programs and business practices, as well
as supports local and national LGBTQ organizations and legisiation




Key Highlights

In 1998, MassMutual added domestic partnership benefits to our HR policies. In 2008, a handful of associates gathered in the
basement, developed a mission, created a leadership team, determined short and long term goals and developed a business plan to
accomplish them.

Since the founding of our Pride ERG, MassMutual has focused on being an

advocate for LGBTQ equality. Some highlights of our involvement include: r‘ O(e

e Supporting Massachusetts legislation acts to extend non-discrimination Mass"“‘“iictch
protections to transgender people as well as protections against bullying in
schools

e Signing Unity Pledge against AZ bill allowing refusal of service based on p R: D E
religious beliefs

=
MassMutual BRG

e Member of HRC Business Coalitions for Benefits Tax Equality and the Repeal
of DOMA

e Nurturing safe spaces for our associates at work, adding gender transition

B BEST

guidelines to our HR policies, and designating all gender restrooms on our FE | PLAGES TOWORK

2018 | for LGBTQ Equality

Main campuses. 100% CORPORATE EcUALIY INDEX




Legal Support

MassMutual consistently advocates for the LGBTQ community, supporting equality through legal activities and pro bono work.

e Signing multiple amicus briefs
e opposition to DOMA
e opposition to NC anti-transgender bathroom law
e opposition to Masterpiece Cakeshop LGBTQ discrimination

e supporting transgender rights in the Gavin Grimmm and veteran Dee
Fulcher cases

e Opposing employment discrimination in the Horton case

e Probono legal support within the LGBTQ community
e LGBTQrefugee advocacy

e Military discharge status advocacy

? re o(Q
MassMutual s LGBTA

o Rasouce Group

PR:DE

MassMutual BRG

B BEST

“SIT | PLACES TO WORK

2018 | for LGBTQ Equality

100% CORPORATE EQUALITY INDEX



What are one or two things your organization is
currently doing to support LGBTQ equality?

Are these typically shared outside the walls of your
company? Why or why not?



Linking the Mission of the Pride
BRG to the business

Ways to evolve your ERG/BRG and
Increase opportunities for its
members to influence and support
your business



Mission/Vision of the Pride BRG

We provide value to the enterprise by driving awareness and action on
critical LGBTQ topics for MassMutual, our advisors, and our community to
develop a diverse, inclusive, and productive workplace.

PRiDE

MassMutual BRG



Sponsoring Pride events in our main campus
communities

Advocating for gender neutral bathrooms on
campus

Reviewing and providing feedback to LGBTQ
marketing materials

Supported MassMutual becoming a founding
member of the MA LGBT Chamber of
Commerce

Reviewing executive communications on
Diversity for CEO



How we work towards fulfilling our mission

MassMutual’s Pride BRG supports the business and has fun throughout the
year. Some examples from just this year include:

Partnered with other BRGs for Marquee
Event (Eric Alva)

Helped to update our gender transition HR
policies

Supported Cycle for the Cause

Organized volunteers for multiple
community outreach opportunities (Point
Foundation)




What are some of the ways your ERG/BRG help to
support the purpose, mission, or vision of your
organization?

If it doesn’t, what are some things you can
takeaway to try?



How LGBTQ advocacy has
impacted our marketing
strategy

 Market Research & Insights
« LGBTQ Advertising & Marketing
* Field Advisor Support

Community Outreach & Support



Market Research & Insights:
Understanding the LGBTQ community

LGBTQ American households will represent a minimum estimated $304 billion market opportunity by 20201, and LGBTQ Businesses
contribute an estimated at 1.7 Trillion to the economy. 2

To help us achieve our vision and accomplish our purpose of helping ALL
people secure their future and protect the ones they love, we conduct
market research on multiple population segments, including the LGBTQ
community.

We need to have this research to understand the nuances about what
people are feeling, how they are living and what is most important to them
- all our research helps guide our advertising and marketing efforts.

Recent examples of our market research and thought leadership include:
State of the American Family Study (2009,2011,2013 & 2018)
LGBTQ Retirement Savings Risk Study (2018)

Target Date Fund Study with LGBTQ oversample (2018)

12017 LIMRALGBT Ownership Study
22016 Economic Study NGLCC




LGBTQ Advertising & Marketin

WHAT IS THE SIGN OF A GOOD DECISION?

It's knowing you're working with a company
5) & )

that understands your neec

FINANCIAL GROUP®
il help you got there”

At MassMutual, we undesstand you have specific needs and concems regarding your financial goals,
And we're committed to offering products and strategies to help you get there, We're proud to have
an inclusive work enwironment that provides employess a chance to engage, excel and grow. And
we're proud of our 100% rating for Diversity and Inclusion from the Human Rights Campaign.

It's just another reason why MassMutual is a good decision.

For more information, visit MassMutual.com
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MassMutual Finoncial Group refers to Massachusetts Mutual Life Insurance Company (MassMutual),
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At MassMutoal, we understand you have specific needs and concerns regarding your financial goals.
And we're committed to offéring products and strategies to help you get there. We'rs proud to have
an inclusive work erwironment that provides employees a chance to engage, excel and grow. And for
two years running, MassMutual is proud to receive a rating of 100% on the Corporate Equality Index
frorn the Human Rights Campaign.' It's just another reason why MassMutual is a good deciston.

For more information, visit MassMutual.com

LIFE NSURSNGCE + RETREVENTIZ0N(K) PLAN SERVICES + D BAELEY NDOME BELRANCE + LONG TERM C4R EINSLRANCE + ANNUTES,

Masstutvel Finendial Group refers to Mass
offliared comoanies and sales representatives. |

chusetts Musal Ufe Insurance Company (Masiutal)
wronce sroducts iswed by MessMutusl, Sorinafield, Ma




LGBTQ Advertising & Marketing
Vow to Protect Campaign (2015)

How it Started

How do we mark the momentous Supreme Court
decision to legalize LGBT marriage?

MassMutual took some very public pro-LGBT stances and
has a greatrecord as an LGBT employer, but we hadn’t
done a national LGBT campaign.

Let Consumers Tell the Story

Letting your consumers have control of your brand
is powerful.

Not scripted, no voice over.




LGBTQ Advertising & Marketing
(2015)

Early in the campaign, unprompted, Ellen shared our video on EllenTube

In Phase 4, we did a paid partnership with the Ellen Show and she shared
our video during her show and via social and on her websites.

#0UT100
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LGBTQ Advertising & Marketing
Vow to Protect Campaign (2015)

c R N Matthew Tenore @matt10ore - 27 Dec 2015
onsumer Reactions { Well._ @massmutual just earned my business for lifel Great job
#\owToProtect

13 jenna dockery @jennasaurs - 21 Dec 2015
@massmutual I've watched 100s of YouTube videos. This is the ONLY one |

haven't skipped after 5 seconds. Bravo! #vowtoprotect

m Nadine Silva Kudos to the leadership that supported creating and advocating
A

Clarissa Landeros This is so heart touching @) | love this video so
much.

Like - F F Steve Brokaski So proud to be working for MassMutuall
| t Unlike - Reply - Message - 724 - November 6, 2015 at 4-1 Apm

r
Nicholas Brackett Me too! This ad was great (Z)

E Bill Spearhouse | have my 401k at work through them. Good for them.

[ | :
1 B Mary Davis Walpole Wonderful | Yay Mass Mutual !
-

Like - Reply - Message - 2 January 10 at 5:52pm




LGBTQ Advertising & Marketing
(2017 - present)

In 2017 MassMutual unveiled the Live Mutual platform, reminding people of the importance of people relying on another, and
introduced this point of view to the world.

S SRR

-

Live Mutual




LGBTQ Advertising & Marketing
Live Mutual Campaign  Progress Ads (2017)

These placements came very soon after the launch of the refreshed MassMutual brand. Showing not just our commmitment to the
LGBTQ community to put us at the forefront - but showing just how much progress we can make when we all work together.

s EheNew ] Jork Times

VOL. CXLU. .. No, 49,228 NEW YORK, SUN DAY, AUGUST 16, 2016 $2.50

Off Base, Many Sailors Voice Navy Names Ship After Gay
Anger Toward Homosexuals Rights Advocate Harvey Milk

Live Mutual

Live Mutual




LGBTQ Advertising & Marketing
Mutual Mosaics Activation (2018)

This campaign was focused on Mutual Mosaics, echoing the message that Pride is about celebrating differences, finding similarities,
and coming together as one community. Showing that “Great Things Happen When We Stand Together.”

Pride is about celebrating differences, finding

similarities, and coming together as one.




LGBTQ Advertising & Marketing
Live Mutual Campaign | Mutual Mosaics Activation (2018)

MassMutual celebrated our long-standing partnership to the LGBTQ community by highlighting the Mutual Mosaic and Live Mutual platform
which featured real-time user-generated GIFs to nearly 1M people at San Francisco Pride, surrounded by robust media support with local and
national print and digital.

« Over 600 faces added to a growing mosaic gallery.
« Guests were also encouraged to take selfies at the massive LED Screen Rainbow Wall

« Guests could talk to advisors as well as learn about MassMutual’s history of LGBTQ advocacy.




LGBTQ Advertising & Marketing
Live Mutual Campaign | Mutual Mosaics Activation (2018)

Our installation provided a strong onsite experience, helping to create a collective moment as each visitor’s face was
added to the growing mosaic. This unique interactive experience was something that broke through the crowd and
contributed to the interconnectedness that binds us all together.

Guests went through MassMutual offered a Every Pride festival Local MassMutual
the photo booth fullinteractive attendee has astory advisors also
experience. experience. to share. participated.



LGBTQ Advertising & Marketing

Live Mutual Campaign | Mutual Mosaics Activation (2018)

MassMutual

San Francisco Pride was full of love, joy, and encouragement. Great things
happen when we stand together. #LiveMutual

July 18- Q@

MassMutual
July 18- Q@

San Francisco Pride was full of love, joy, and encouragement. Great thing

Pride is about standing tall... happen when we stand together. #LiveMutual

oY Like

Alex Bohl, Robin Gokei and 2 others like this.
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Celebrating yourself...

oY Like

Alex Bohl, Robin Gokei and 2 others like this.
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MassMutual
July 18- Q@

San Francisco Pride was full of love, joy, and encouragement. Great things
happen when we stand together. #LiveMutual

MassMutual
July 18- Q
Sharing your love... And comin; San Francisco Pride was full of love, joy, and encouragement. Great things
happen when we stand together. #LiveMutual
oY Like () comment
lex Bohl, Robin Gokei and 2 others like this. Oldest
v

And

greater.

o Like

C] Comment

Alex Bohl, Robin Gokei and 2 others like this. Oldest




LGBTQ Advertising & Marketing
Mutual Mosaics Activation (2018)




LGBTQ Advertising & Marketing
Social (2018)

We are also piloting local paid social media campaigns this o S— B e

Together we are something greater.

ed @

She said yes! Great things happen when we stand
together.

year, using LGBTQ imagery and recognizable locales from
target markets.

Targeted to LGBTQ audiences, using:

00 00 o oo
1 1 (.:)I"l‘at'with”a lo;:‘al financial advisor Learn More

LG BTQ p rospeCtln g I ISt who truly understands your needs. S “

Chat with a local financial advisor who truly Learn More

o) Like () comment > Share understands your needs.
Custom created Facebook audiences Ditie O Comment

Look-A-Like Audiences

MassMutual e Like Page MassMutual e Like Page
Sponsored - @ Sponsored - @

When we join together as one, we can support the Loving and protecting each other makes us who we
people who make life matter.

Leads were assigned to firms and advisors focused on the LGBTQ
market for follow-up.

We understand how important authenticity is within the LGBTQ
community, and have been working to identify ways to use " ,
CluthehtiC imCIgel‘y Chat with a local financial advisor who truly Learn More Chatwithélocolﬁnunciol advisor who truly Learn More

understands your needs. understands your needs.

MASSMUTUAL COM MASSMUTUA

[f/ Like O Comment /> Share (ﬁ Like CJ Comment > Share




Evolution of our LGBTQ Advertising

Between 2009 and 2018 we have worked to evolve our
LGBTQ-focused marketing and advertising.

We took a stand!

in our ads - real people
filmed, sharing their own voices,
thoughts, and words - unscripted.

immersion in the community
participating and supporting local
events.




Are your company’s marketing strategies and
campaigns influenced by the support they provide
for the LGBTQ community, vice versa, or not at all?



Field Advisor Support



LGBTQ market segment resources are open to all advisors, but we focus with select firms and advisors who have indicated
that they want to focus on this community.

We want to ensure that Advisors working within the community truly
understand the needs of LGBTQ individuals and families, and that they
have the information and resources to help them secure their future
and protect the ones they love.

Examples of our firm & advisor supportinclude:
Local Activation Toolkits
Bi-monthly National LGBTQ Marketing Calls
LGBTQ tailored marketing materials
Market research findings
National NGLCC partnership
Diverse Market & LGBT Careers web content for firm websites

Firm LGBTQ Advisor recruiting video




Community Outreach &
Support



Sponsorships and community giving

Our LGBTQ-focused corporate sponsorships and partnerships have been influenced by our Pride BRG over the years, and we
continue to rely on our Pride BRG membership to help support many of our sponsored events.

PHOENIX !"'Q‘PRIDE

At MassMutual we work in partnership with our Community
Responsibility area as well as the MassMutual Foundation to support

LGBTQ-focused non-profit organizations and events.

% ! SAN FRANCISCO
Examples where our Pride BRG influenced or provided supportto a _ PRIDE
sponsorship include: NOHO PRIDE

Noho Pride Festival (Northampton, MA) o 1,°

o= ‘me GAY
Phoenix Pride & Rainbows Festival (Phoenix, AZ) o 1% G G ? GAMES
ng lcc™ 2014

CLEVELAND + AKRON

Lavender Law
Point Foundation

GLSEN (Gay, Lesbian & Straight Education Network) :CYCLE

Cycle for the Cause PO I N T i -’T_alé

FOUNDATION ECAUSE

THE NATIONAL LGBTQ SCHOLARSHIP FUND



As a sponsor of Cycle for the Cause, MassMutual wanted to do more than just donate money to a worthy cause. We fielded a team of riders,
created a welcome video brochure for riders and volunteers, and started a corporate giving campaign.

LLLLL

.‘-‘-MGSSMU‘UOI INSURANCE RETIREMENT INVESTMENT PLANNING

LIVE MUTUAL

Our strengthis each
other

MassMutual is founded on the principle of people protecting people -
all people. By loving the ways we're different, we can learn from,
support, and look out for one another. We're proud to be a sponsor of
the 2018 Cycle for the Cause, a 275-mile Boston-to-NYC bike ride that
raises money and awareness in the fight to end HIV/AIDS.

MassMutual’s ongoing commitment and partnership to the LGBTQ community

1998 O Added domestic partnership benefits to HR policies
2008 O Established the Pride LGBTQ Employee Resource Group
2009 O Launched initial LGBTQ-focused advertisements

2010 Rated 100% on the HRC Corporate Equality Index for the first time

We also launched a web-based and social media
advertising campaign with opportunities for our
advisors to post Cycle-related postsin advance and
during the race.

Our LGBTQ landing page was also updated for this
event, adding photos of our team from last year and
featuring the Cycle for the Cause event.

Sponsorship of events like Cycle for the Cause directly
ties in to our founding principle of people protecting
people - all people.

CYCLE
FOR
THE
CAUSE

The Martheast AIDS Ride



Cycle for the Cause

Our social media and web campaigns around this event were focused on our MassMutual team riders and other Pride BRG members, and their
Acts of Mutudlity.

For more informations e Proud Sponsor of
www.massmutualSomdgbts i "Cycle for the Cause

¢ p y “vx
My A %’ uality is:
Ta.c‘fwgrfaworé tﬁxwu Support my

uctived when we needed it wost. ,®

» MasﬁMuwd .

wife 4

My Act of Mutuality is:

To cycle fram BoStan 4o w. 3 ¢:CYCLE

NYC o help end AIQS ‘FOR

p ‘ - ETHE
 MassMutuc e {CAUSE




What is one thing that you want to take away from
today’s session and bring back to your company?



Final Thoughts & Questions?



Survey
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